Day 06. Counterargument

Lesson Outline

Point) E¢tgo| CE §: o|ZA-HHIY (opinion-challenging type)
K=o M Li2 2|0 Cish 22Xt} gt

Learning Strategies

Point) o|7Zi-thut Qa: “FEBICL" < “HlHBHCL” (LHEHQ BH)
Z H

Template

> Intro

The reading and the lecture both talk about X| 21} ZHo|xto| B E Topic . The

reading says that X|29o| FH| FEto] sfjESl= Topic Sentence . However,
the lecturer argues that Zko|xto| FK| FEtof| ol SHsl= Topic Sentence

> Body 1
First, the reading states that X| 29| FE0] sjtsl= 1 Topic Sentence

On the contrary, the lecturer disagrees with this statement (= argument / claim). He / She (=
The speaker / The lecturer) states (= argues / contends / asserts / says) that Zo| X}

o| F=ZHof| sjtSt= 1t Topic Sentence .(+Oolg /oA /At 2% ZF)
> Body 2

Second, in the reading, the author argues that X|29] Z=%tof| sjEHst= 2" Topic

Sentence . In contrast, the lecturer makes an opposing point to this claim (=

argument). The point is that ZHo|xfo] =Xtof SlEHsl= 2" Topic Sentence

(+ Ol /OlAl / Z1} / 2% EF)




> Body 3

Third, the reading goes on to say that X| 29| Z=%to] sjtst= 3" Topic
Sentence . However, the lecturer contradicts this statement (= opinion), arguing that
Zro|xto| Fxhoj sj=tét= 3 Topic Sentence -(+ Ol / GAl / B1t/ 8

)

(o] 3
=

Ao

Practice 1

Reading Passage
Intro
Companies should give top priority to forming strategies. By
setting strategies, companies can regularly assess their
performance in the market and find a new strategy suitable
for rapidly changing economic or political circumstances.

There are three company strategies that bring benefits.

Body 1

One strategy of increasing a company’s sales is to develop a
new product by using the company’s image. For example, if a
renowned car company develops a new product, such as a
motorcycle, by using its good image, the company can
improve new sales. The reason for this increase in sales is that
consumers who intend to buy a motorcycle will probably
choose this particular motorcycle because of the company’s
image. Consumers will naturally think that the motorcycles will
be just as good as the cars the company produces, so they

will buy its motorcycle without any doubt.

Body 2

Second strategy of raising a company’s sales is to make a
new version of an existing product. For example, if Coca Cola
company makes a product called ‘Cherry Coke’, they can easily
increase sales because consumers who love Coca Cola will be
inclined to buy this variation of the original product. This

strategy will surely help a company increase its sales.



The final strategy is to make a partnership with another
company. For example, if a company making chocolate forms
a partnership with an ice cream company, the chocolate
company can easily produce chocolate ice cream products. In
this case, the company can increase its sales in a short period
of time because the company can add new sales of the

chocolate ice cream to its existing sales of chocolate products.

Lecture

Lecture script

OK, class. Today, I am going talk about whether or not the
strategies introduced in the article I gave to you yesterday are
useful. I do not think such strategies bring benefits. In fact,
the strategies cause companies serious problems. Let me

explain.

The first strategy that the reading mentions sounds nice. By
using a company's existing positive image, the company can
improve new sales. But, what about an unexpected opposite
situation? I mean what if a new item that a company creates
by utilizing the company’s good reputation harms its image
instead? For example, what if the motorcycles mentioned in
the reading turns out to be not as good as the company’s
cars? The result is this: the car company’'s image will be
damaged, and this will end up dropping the sales of its cars

as well as the motorcycles’



Next, making a new version seems effective at first glance. But
you know this strategy can actually cause a company to lose
its long-time loyal customers. The reason for this is that
customers who have always bought Coca Cola for a long time
may doubt the quality of Coca Cola, which they have trusted.
They may think the company made the new version, Cherry
Coke, because Coca Cola does not sell as much as before. In
this case, the problem is not that simple. These customers

may not purchase Coca Cola as well as the new version.

Lastly, let's talk about a partnership between two
companies. Forming a partnership is a very dangerous
strategy. What if the partnership is broken? And what if the
ice cream company mentioned in the reading decided to
make chocolate ice cream products on their own by stealing
the chocolate company's recipe? This may result in

undesirable consequences for the chocolate company.
Practice 2
Topic: 7| T2k (company strategies)

> Intro

@ %[zl FE/UHE: 7|0 OIS (benefits) s 7IH2E Ml ZHX| TEO|

= There are three strategies that bring benefits to companies.

@ Zeoxtel Fg: 1 HEHS0| Y o[F=S IR Y=t (atall)

= The strategies do not bring benefits at all.
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> Body 1

@ X229 FE/UE: 7| S™AQl 0|0|X|(the company’'s positive image)E AIETICZMN A
22 HN&E(@ new product)g HE= A2 F2 TEO|CH

= Making a new product by using the company’s positive image is a good strategy.

@ Zoxte| F&: o 7| %(a company)2 38& QI 0|0|X|(a positive image)E ZtE 1 7[Rl |

S5
Z(the products)g 420t W2 2HASE &S + UL

= A company can lose many customers who trust the products of the company with a

positive image.

® Zoxte| oflAl: oF XtESAt D|AHa car company)= 1 2[ARR| A QI O|0[X|E AtERe

Q EHtO|(motorcycles)E A4AtSt2{ 0 A|2lstCt. O2{Lt 2tk O Q@ EH0|o] EZ0| 1 3

ZX| Ut THEE|H CHM(instead) 1 7|¥e A= 179 o|O|X

A2 = QUCt a2l ZA=(eventually) 1 7| 1Q| THO{(the company's sales)= A &S
Z0|Ct.

UEE NAHSKTF F

= A car company / The company plans to produce motorcycles by using the company’s
positive image. However, if the quality of the motorcycles proves to be not as good as
the cars it makes, the company can end up damaging its image instead. And eventually,

the company's sales will drop significantly.

> Body 2

@ X229 F */LH-9-. 712 ME2Q MZE2 BT (a new version of an existing product)g = A
o] £2 H=folCt.
= Making a new version of an existing product is a good strategy.

@ Zeoxtel FE: M2 HES UEs A2 oldfet s AFESteE 7| "(the company using
this strategy) 2 2 50l 1249| thE NMES YA st ZLE Oof7|&X| = ZECH
= Making a new version may cause the company using this strategy to lose its loyal

customers.

® Zo|Xte] of|Al: ZIIEEE ME|S 2 AH|AES Z7IEEt7t O (before)THE FO|(much) Z
2|X| 7| 20| AFIE2t $|AHthe Coca-Cola company)7t ME& H{ZFo| H|2| Z2HCherry
Coke, a new version)& 7H2HCtD AM2ZtStX] @ 2Ct

= Consumers who have trusted Coca Cola may think that the Coca-Cola company developed

Cherry Coke, a new version, because Coca Cola does not sell as much as before.
5



@ ZoIXIe| AR: 0|AHE2 1O 3AE MEE HTF(the new version)fE OfL|2Has well as) R 7}=E}
= T 4 gche %g oujsict

= This means that the company cannot sell Coca Cola as well as the new version.

> Body 3

@ 2o FZ/U8: M7E ot A2 F2 TUEHO|C

= Forming a partnership is a good strategy.

@ X|=22| oAl: ==& 7|Y(a chocolate company)2 ZHO{E Z2|7| I8 Of0|AAE! 7|Y(an ice
cream company)1t X E& = QUCt
= A chocolate company can establish a partnership with an ice cream company to increase

sales.

® ZoRel F3: 0| M2 0 AYeict

= This strategy is very dangerous.

@ Zoxte| O|f(1): Mz (the partnership)7t 7HE M, 1 == 7|¥2 O 7|X] 2ot X7t AU
2 £ 9Ir}
= T A .

= When the partnership is broken, the chocolate company can have unexpected problems.
® Zolxtel 0]8(2): 1 ofo|AazEl 7|¥e XEEl 7|¢ge XEZ3l XX H|H(the chocolate
company’s know-how of making chocolate)2 |

X| = (their own chocolate ice cream products)E & & QUCH
= The ice cream company can steal the chocolate company’s know-how of making

chocolate and sell their own chocolate ice cream products.



Practice 3

Summary

Sample Answer

Intro

The reading and the lecture both talk about company
strategies. The reading says that there are three strategies that
bring benefits to companies. However, the lecturer argues that the

strategies do not bring benefits at all.

Body 1

First, the reading states that making a new product by using the
company’s positive image is a good strategy. On the contrary, the
lecturer disagrees with this statement. She claims that a company
can lose many customers who trust the products of the company
with a positive image. As an example, she points to a car company.
The company plans to produce motorcycles by using the
company’s positive image. However, if the quality of the
motorcycles proves to be not as good as the cars it makes, the
company can end up damaging its image instead. And eventually,

the company's sales will drop significantly.




Sample Answer

Body 2

Second, in the reading, the author argues that making a new
version of an existing product is a good strategy. In contrast, the
lecturer makes an opposing point to this claim. The opposing point
is that making a new version may cause the company using this
strategy to lose its loyal customers. He supports his point by giving
an example. Consumers who have trusted Coca Cola may think
that the Coca-Cola company developed Cherry Coke, a new
version, because Coca Cola does not sell as much as before. This
means that the company cannot sell Coca Cola as well as the new

version.

Body 3

Third, the reading goes on to say that forming a partnership is
a good strategy. For example, a chocolate company can establish a
partnership with an ice cream company to increase sales. However,
the lecturer contradicts this opinion, arguing that this strategy is
very dangerous. According to the lecture, when the partnership is
broken, the chocolate company can have unexpected problems.
This is because the ice cream company can steal the chocolate
company's know-how of making chocolate and sell their own

chocolate ice cream products.

Common Mistakes

Student Response: E21 3 %t7|

Third, the reading goes @on to say that fossil fuels will be replaced
by hydrogen fuel because the engines operated by hydrogen are
cost-effective. However, the lecturer @contradicts this opinion
®arguing that hydrogen fuel engines are not cost-effective. The
lecturer @takes platinum as an example to elaborate on his
argument. Platinum has to be used to operate hydrogen fuel engines,

but this metal is very rare and expensive.

= @ Fo EH0AM= &E()2 Lol 2 32




Grammar Tips

1. SA| %k StHA S A|0f(at the same time) ~B}C}t
=

2AeE =H ALO|Of| while, as S2| HHZANZL MEFEl HEY
X ZAF 0| & H(comma)E MX| %S

e.g. I really love to run listening to music.

(= I really love to run as!I listen to music.)

SAl S20| ot 7|ZH~3l= S2H0f(= during)S LtEIE H2
= whileg %951X| %S
e.g. Tourists took many pictures while visiting London last year. Students fell asleep while

listening to the lecture because they studied for exams until late at night.

TAITE @0 AL 2= ER
= FOjete =4 ZAE T3 57| 2l

| |
2EATE 20| & H(comma)E HO{=CL

2. & =Xt
e L=/ oF.\
oF SE0| BX YofLt Chg SHO0| YojLhs AL &
= ZTAITE Y0 gH(comma)E £0|= A0 LA OILE

e.g. Kevin pulled out a cigarette, lighting it.
(= Kevin pulled out a cigarette, and Kevin lit the cigarette.)

=
1p
1
op d
IE
1o

Kl

FAICHE A} which M2F = EAL12

r

e.g. On a bitter January day, the Han River froze, which allowed people to walk on the river.

(= On a bitter January day, the Han River froze, allowing people to walk on the river.)



Check-Up Drills

Sample

TVE 00|52 A A52| dX(grades)0f| Lt FeSS O/ 5 UCh F4(for one thing),

Of0|=2 ZZ2|7t =2(high in calories) IAtE=S HOMHAM TVE ZL}

have an effect: &= 0O|X|Ct | snack: UFA}

= TV can have negative effects on children’s health and their grades. For one thing, children

watch TV eating snacks high in calories.

o

Zo|XHthe lecturer)Of 2™, {2 CHo]S(words)E 7|Adt= %10 Hith(way)2 1 CHO|E

A8 M(SHHAM) 28 S(sentences)Z = Z0|CL

= According to the lecturer, the best way to remember new words is to write sentences

using the words.
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Companies should give top priority to forming
strategies. By setting strategies, companies can
regularly assess their performance in the market
and find a new strategy suitable for rapidly
changing economic or political circumstances.
There are three company strategies that bring
benefits.

One strategy of increasing a company's sales is to
develop a new product by using the company's
image. For example, if a renowned car company
develops a new product, such as a motorcycle, by
using its good image, the company can improve
new sales. The reason for this increase in sales is
that consumers who intend to buy a motorcycle
will probably choose this particular motorcycle
because of the company’s image. Consumers will
naturally think that the motorcycles will be just as
good as the cars the company produces, so they
will buy its motorcycle without any doubt.

Second strategy of raising a company’s sales is to
make a new version of an existing product. For
example, if Coca Cola company makes a product
called ‘Cherry Coke’, they can easily increase sales
because consumers who love Coca Cola will be
inclined to buy this variation of the original
product. This strategy will surely help a company

increase its sales.

The final strategy is to make a partnership with
another company. For example, if a company
making chocolate forms a partnership with an ice
cream company, the chocolate company can easily
produce chocolate ice cream products. In this case,
the company can increase its sales in a short
period of time because the company can add new
sales of the chocolate ice cream to its existing
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sales of chocolate products.

i =

give top priority M =2|& FCI 2ME= FLF |  set a strategy TS M|RLCH

assess TU|SICH 7HK|E O§7|CF | circumstance 24, A, 4= | renowned §3sl E2| 248X
intend to ~sl2{ 0 M2tSICt | particular E25H £ | without any doubt O{[{3t O|A L Q10|
existing O|0] =ZXsl=, 7|Z | beinclined to ~2F MZt0| Q= partnership XZ, =Xt 27

add A to B AZS BO| C{5ICt

Lecture Script|

Z0}, o8 &E. 25 L= W7 oF Y EoAH &= OK, class. Today, I am going talk about whether or

K20 2708l HEFSO0| |E9HX|  OtHIX[Of not the strategies introduced in the article I gave
CHsl  =st  Zdo|Ct L= dgst  FEFE0| to you yesterday are useful. I do not think such
O|MEE 7IM2Ctn MZSIX| QUeCh A, O strategies bring benefits. In fact, the strategies
MEE2 7[S90 MUt EXMES2 OfY|iCt cause companies serious problems. Let me explain.

X|20| oiZst A HR| M2F2 OfF £E2 Z{INH The first strategy that the reading mentions sounds
E2IC} ot 7|¥9o| 7|&E9 2™AQl o|O|X|&E nice. By using a company's existing positive image,
AFEEIAM, O SIA= MEL THOIE SFAAIZ % the company can improve new sales. But, what
QICt SIX|BH O 7|X| & dHiCf Azhe offshzf? about an unexpected opposite situation? I mean
LHZF o|O|dt= 742 Otk oF 7|¢o] £ HAME what if a new item that a company creates by
0|828lA 1 70| THE MEL HZE0| 179 utilizing the company’s good reputation harms its
O|O|X|0f CHAIO| BHE LS|H OfHLf= E=0|C}. image instead? For example, what if the

OE =9, Ttk X|20A g E 2@EHO|SO| motorcycles mentioned in the reading turns out
0 7|99 AISKIERE EX| ¥2 o=z to be not as good as the company's cars? The
S5 X|H of[gstrt? O Z4t= O|ECE O XtsXt result is this: the car company's image will be
7|9 o|OjX|= E}ZHE 2 ZHo|1, o|HL damaged, and this will end up dropping the sales
A3 QEHto|®at ofL|2}, O F|ALe| Rb=Xt of its cars as well as the motorcycles’

TOp7ER| = Eo=2l= ZatE 7t & Aoltt

CI2oz, A HY|0| M2 HAS tte = Next, making a new version seems effective at first
Hde Moz HOIC| &X|0F o8& 0|zt glance. But you know this strategy can actually
HMEFo| AHZE Bt 7|gez Stogd 1 7|9 cause a company to lose its long-time loyal

QUM CHINMES APAA QA T 5 QL= customers. The reason for this is that customers
dg OiCt 1 0|8 = Tt @EiEot ATIEEE who have always bought Coca Cola for a long time
ME AH|XIEES OE50| 2oje AFISelel &S may doubt the quality of Coca Cola, which they
o|Alst X| RECL OE2 1 3|AZF AZHEEHt have trusted. They may think the company made
O|MOHE o] TE|X| Q7| ME20 M2 HElQ the new version, Cherry Coke, because Coca Cola
M2l 23S oHEQICtD M2tstX| 2 2Ct o2t does not sell as much as before. In this case, the
A0, O BN A ZIEHSHR|7F o problem is not that simple. These customers may
0|23t AH|XIEE MEE XNZ:eat ofLz} not purchase Coca Cola as well as the new version.

12



undesirable HFZIZISIX| QF2 HiEIX| 2

Ox|ato 2, = 7| Zto] X|=0f CHe s =X} Lastly, let's talk about a partnership between two
HNEE Sl= 742 01 Qs HMEFO|Ct TteF T companies. Forming a partnership is a very
MNZ7F WAICHH ofgstzp? O2|n grek X| 20 dangerous strategy. What if the partnership is
AAZ= 1 ofojA3El 7|0 ==& 7|H9 broken? And what if the ice cream company
HEHES SHAM 05 AAZ2 X238 mentioned in the reading decided to make
ofo|A3REZ THEJ|E2 ZH-SICHH oflfstI}? chocolate ice cream products on their own by
0|ZHL =Z2l 7|¢0| UYO{A| HIZHRIEIX| U= stealing the chocolate company'’s recipe? This may
ANE Z4EXr RED} result in undesirable consequences for the
chocolate company.
EE]

reputation A, It | turn out to be ~2t11 EfS{ X|Ct, THRHE|C} (=prove to be)

end up ~ing Z= ~Z ZL{Ct | Aaswell as BBt OfL|2} A= | at first glance 2155 E 7|0

loyal customer Ct=12 |  doubt OJAMSICE | recipe Z{A|LZ], HZEH, X2
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The reading and the lecture both talk about
company strategies. The reading says that there
are three strategies that bring benefits to
companies. However, the lecturer argues that the
strategies do not bring benefits at all.

First, the reading states that making a new product
by using the company'’s positive image is a good
strategy. On the contrary, the lecturer disagrees
with this statement. She claims that a company can
lose many customers who trust the products of the
company with a positive image. As an example,
she points to a car company. The company plans
to produce motorcycles by using the company’s
positive image. However, if the quality of the
motorcycles proves to be not as good as the cars
it makes, the company can end up damaging its
image instead. And eventually, the company's sales
will drop significantly.

Second, in the reading, the author argues that
making a new version of an existing product is a
good strategy. In contrast, the lecturer makes an
opposing point to this claim. The opposing point

is that making a new version may cause the
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company using this strategy to lose its loyal
customers. He supports his point by giving an
example. Consumers who have trusted Coca Cola
may think that the Coca-Cola company developed
Cherry Coke, a new version, because Coca Cola
does not sell as much as before. This means that
the company cannot sell Coca Cola as well as the

new version.

Third, the reading goes on to say that forming a
partnership is a good strategy. For example, a
chocolate company can establish a partnership
with an ice cream company to increase sales.
However, the lecturer contradicts this opinion,
arguing that this strategy is very dangerous.
According to the lecture, when the partnership is
broken, the chocolate company can have
unexpected problems. This is because the ice
cream company can steal the chocolate company’s
know-how of making chocolate and sell their own
chocolate ice cream products.

significantly A%,

know-how =35}2, H|

| point to ~2 91F3}ICt (=mention) |

unexpected Of| &X| £33t
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