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2010 B Symbian 2015

11,417.40
12378 " B Android 36,133.90 561

¥ Research In Motion 215,998

539,318

Hjos 189,924

B Microsoft

¥ other Operating

Total = 296.6 million

Systems Total = 1,104.9 million

= 2010
N 2011
= 2012
B 2015
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. Free Applications . Paid Applications

Games — Books — Entertainment — Education — Lifestyle — Utility — Travel — Music
— Reference — Sports — Business — News — Productivity — Health&Fitness —
Navigation — Social Networking — Photography Finance Medical Weather
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Marketing
perspective

Financial

perspective

Z 3121 9] Balance

1. WHAT IS YOUR PRODUCT?
2.WHO IS YOUR CUSTOMER?
3. WHO WILLSELLIT?

4. HOW MANY PEOPLE WILLBUYIT?
5.HOW MUCH WILLIT COST?
6. WHEN WILLYOU EVEN BREAK?




