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FGI (Focus Group Interview) 2™
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Major Motivators/Triggers

Increasing family’s need

[ Need to travel long distance ]’— o

Factors
Problem with old car ‘

Status/Prestige

Emotional ﬂJ [ ]

Factors

Consumer Behaviour: Insights from Indian Market—Ramanuj Majumdar
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soft cotton . nail @ baby mild baby
baby dress | clipper oll shampoo soap
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Source: McKinsey & Company(2011), Global Institute “Bird of Gold”
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