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of digital marketing
jobs are left unfilled

digital jobs predicted by 2020. as of 2015.
According to Mondo* demand for digital | Surge in demand for digital
k$:34  marketing professionals will rise 38% by < marketers has lead to a
this year. It’s time you took advantage. ! skills shortage.

Digital Marketing as a career has benefits which far outweigh other streams of
Marketing, in much the same way demand outweighs supply of Digital Marketing
professionals. Yes, that's right. The demand for professionals in the field has sky-
rocketed ever since companies realized that traditional channels of marketing
alone won't bring in revenue.

If there ever was a time to jump on the digital career
bandwagon, then this is the time. Make yourself the
perfect fit to fill in the Digital Marketing skill gap and
open the doors to a wide variety of career choices.
With the domain still in its infancy, the possibilities are
endless but one thing is for sure: it’s only going to get
better from here.
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Be an In-demand
professional

(1)

Flexibility

LIFE OF DIGITAL MARKETERS
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Wide-variety of Be your own Network with
boss professionals

choices

58 T &F

Travel the world

Regularly bring
change

Learn new things



OIAHIE{7} £]|01
AIE HI2HET |

Q=AM UEAIFS HEHRl == Sl
HRZtE 7| 2IoHA] SHX| ISt
Cf B2 1242 oj0f B

simpl;

BENEFITS OF HAVING A

DIGITAL MARKETING
CAREER

With increasing budgets, higher pay, and expanding career
choices, the digital domain is finally being taken seriously.
There has been an increase in digital marketing jobs worldwide,
and Digital Marketers are hot property. With the possibility of
steering your own career, the benefits of digital marketing are
immense.
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