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Accurately describe the information presented in
the visual.

* Don’t draw conclusions that are not supported by
the information you are given.



PRACTICE TEST 5 e
WRITING

TASK 1



The pie charts below show the online shopping sales for retail sectors
in New Zealand in 2003 and 2013.

Summarise the information by selecting and reporting the main
features and make comparisons where relevant.

Write at least 150 words.
Online sales for retail sectors in New Zealand

2003 2013

M travel

o film/music
M books

M clothes
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Structure

Introduction

ZX| -> paraphrase
The pie charts compare

Overall For those sectors,

It is evident that ZtZf 2 &~ => change
Body 1 We can see that 7|& 2 =X

ohe se £
Body 2 LIHX| @4 ™|

P.244



Structure
=7t &% furthermore... ; on the other hand...
¥a B2 on top of that... ; however...
in addition... ; nevertheless...
also... ; yet...
alternatively... ; (al) though...
otherwise... ;: whereas...
B A} slightly / a little / slowly / gradually / gently

/ steadily
sharply / suddenly / steeply
incredibly / greatly / a lot

respectively, considerably, interestingly

P.244



Online sales for retail sectors in New Zealand P.244
2003 2013

W travel

m film/music
M books

m clothes

2003: travel > clothes > film/music > books

2013: films/music > travel > books > clothes
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The pie charts below show the online shopping sales for retail sectors in
New Zealand in 2003 and 2013.
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Introduction P.244

The pie charts below show the online shopping sales for retail sectors in
New Zealand in 2003 and 2013.

Online shopping sales
Retail sectors =4 sectors
NZ

2003 and 2013

The two pie charts compare the percentages of (54
across different (7|12) in (Lt2}) in the years
and (HE).




Introduction P.244

The pie charts below show the online shopping sales for retail sectors in
New Zealand in 2003 and 2013.

Online shopping sales
Retail sectors =4 sectors
NZ

2003 and 2013

The two pie charts compare the percentages of online sales across
different retail sectors in New Zealand in the years 2003 and 2013.
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The pie charts below show the online shopping sales for retail sectors in
New Zealand in 2003 and 2013.
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Introduction P.244

The pie charts below show the online shopping sales for retail sectors in
New Zealand in 2003 and 2013.

sectors => different figures/proportions
For those sectors, it is evident that over this time frame there was

(225t H3l) in their of online

(A=)




Introduction P.244

The pie charts below show the online shopping sales for retail sectors in
New Zealand in 2003 and 2013.

sectors => different figures/proportions

For those sectors, it is evident that over this time frame there was
significant change in their proportion of online transactions.
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Online sales for retail sectors in New Zealand
2003 2013

o travel

m film/music
M books

i clothes
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Online sales for retail sectors in New Zealand
2003 2013

travel (high):
36% (2003) -> 29% (2013)

o travel
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Online sales for retail sectors in New Zealand
2003 2013

travel (high):
36% (2003) -> 29% (2013)

o travel

m film/music
M books

W clothes

We can see that the travel sector (2} A|SHC}) the majority of
online sales of % in 2003, but this percentage had dropped to
% by 2013.
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Online sales for retail sectors in New Zealand
2003 2013

travel (high):
36% (2003) -> 29% (2013)

o travel

m film/music
M books

W clothes

We can see that the travel sector accounted for the majority of online
sales of 36% in 2003, but this percentage had dropped to 29% by 2013.
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2003 2013

o travel
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Online sales for retail sectors in New Zealand
2003 2013

films/music:
21% (2003) ->
33% (2013: high)

o travel

m film/music
M books

W clothes




Body - Analysis
Online sales for retail sectors in New Zealand
2003 2013

films/music:
21% (2003) ->
33% (2013: high)

o travel

m film/music
M books

W clothes

Across the same ten-year period, as an increasing number of people

chose to purchase , We can see that transactions went

from just % to %, making it the retail sector with the
overall share of the online market.

P.244



Body - Analysis

Online sales for retail sectors in New Zealand
2003 2013

films/music:
21% (2003) ->
33% (2013: high)

o travel

m film/music
M books

W clothes

Across the same ten-year period, as an increasing number of people
chose to purchase films and music online, we can see that transactions
went from just 21% to 33%, making it the retail sector with the highest
overall share of the online market.

P.244
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Online sales for retail sectors in New Zealand
2003 2013

o travel

m film/music
M books

i clothes
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Online sales for retail sectors in New Zealand
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clothes:
24% (2003) -> 16% (2013)

o travel
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i clothes
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Online sales for retail sectors in New Zealand
2003 2013

clothes:
24% (2003) -> 16% (2013)

o travel

m film/music
M books

W clothes

In 2003, the industry boasted an impressive % of total
online sales in New Zealand. However, by 2013, the figure had fallen
considerably to %.
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Online sales for retail sectors in New Zealand
2003 2013

clothes:
24% (2003) -> 16% (2013)

o travel

m film/music
M books

W clothes

In 2003, the clothing industry boasted an impressive 24% of total online
sales in New Zealand. However, by 2013, the figure had fallen
considerably to 16%.
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Online sales for retail sectors in New Zealand
2003 2013

o travel
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Online sales for retail sectors in New Zealand
2003 2013

books:
19% (2003) -> 22% (2013)

o travel

m film/music
M books

W clothes

Interestingly, online sales of eventually overtook sales of
clothes, although books still represented only % of the market.
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Online sales for retail sectors in New Zealand
2003 2013

books:
19% (2003) -> 22% (2013)

o travel

m film/music
M books

W clothes

Interestingly, online sales of books eventually overtook sales of clothes,
although books still represented only 22% of the market.



Writing Task 1, Sample Answer P.244

The two pie charts compare the percentages of online sales
across different retail sectors in New Zealand in the years 2003
and 2013.

For those sectors, it is evident that over this time frame there was
significant change in their proportion of online transactions.



Writing Task 1, Sample Answer P.244

We can see that the travel sector accounted for the majority of
online sales in 2003, but this percentage had dropped to 29% by
2013. Across the same ten-year period, as an increasing number
of people chose to purchase films and music online, we can see
that transactions went from just 21 % to 33%, making it the retail
sector with the highest overall share of the online market.



Writing Task 1, Sample Answer P.244

In 2003, the clothing industry boasted an impressive 24% of total
online sales in New Zealand. However, by 2013, the figure had
fallen considerably to 16%. Interestingly, online sales of books
eventually overtook sales of clothes, although books still
represented only 22% of the market.
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